
Winter 2021 - Fall 2022
CREDIT PLAN
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Marketing Plan for 2023 - 2024
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Summer:   June Last Week - August Week 3

Review Winter Campaign Review Spring Campaign

Plan Overview
1. Modify the Timing if Registration starts earlier than the plan elements
2. Distribution of Marketing Dollars is Approximate
3. Fall Dollars are split across two fiscal years
4. Plan should be re-created every November for the next 18 months
5. Any audience not available at a college should be dropped

Social & Digital Media - PAID

On Campus Communication - OWNED

Email/Text/Social Media -  OWNED

Direct Mail/ Email/Phone/Text

Traditional Media (Radio/TV/Paper) - PAID

Outdoor - PAID

Targeted and 
Mass Media

Personalized 
Media

Demographics, 
psychographics, 

locations, purpose

Individuals

College App: DB Mkt. - Email//Direct/SM ID

September
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Programs Not Too Late

Fall:  September Week 3 - December

October November

Winter: 20% of the Budget

General Community 
Working Adult

General 
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Working Adult
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Traditional and Dual 
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Traditional and 
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Diverse Focus Native American
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Low-Enrollment Program 
w/ Capacity

CTEProfessional/Technical

TRANSFER PROGRAM:  April 15 - September 15

Digital (Social Media, Geofencing, Retargeting, YouTube) 

DataBase Marketing -Email/SM ID Match OPTIONAL

Email/Texting 

Fall
6

TRANSFER PROGRAM: January 15 - April 15

Digital (Social Media, Geofencing, Retargeting, YouTube) 

DataBase Marketing -Email/SM ID Match OPTIONAL

Email/Texting

Sp
2

TRANSFER PROGRAM:  October 15  - January 2

Digital (Social Media, Geofencing, Retargeting, YouTube) 

DataBase Marketing -Email/SM ID Match OPTIONAL

Email/Texting 

W
4

CTE PROGRAM:  April 15 - September 15

Digital (Social Media, Geofencing, Retargeting, YouTube) 

DataBase Marketing -Email/SM ID Match OPTIONAL

Email/Texting

F
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CTE  PROGRAM: January 15 - April 15

Digital (Social Media, Geofencing, Retargeting, YouTube) 

DataBase Marketing -Email/SM ID Match OPTIONAL

Email/Texting

Sp 
1

CTE PROGRAM:  October 15  - January 2

Digital (Social Media, Geofencing, Retargeting, YouTube) 

DataBase Marketing -Email/SM ID Match OPTIONAL

Email/Texting
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Review Fall Campaign

LOW ENROLLMENT PROG: As 
Needed

Digital (Facebook & YouTube) 

FINANCIAL AID: March 1 - July 1

Digital (Social Media, Retargeting, Geofencing, YouTube)

Social Media/Email to FAFSA Applied

F
3

September 15 - January 10

Social/Email/Texting 

W
1

Traditional Media (Radio/TV/Cable) - PAID

DataBase Marketing -Email/SM ID Match All

                                                                                                        

                                                                                                           TRANSFER PROGRAM: April 1 - August 22

Email/Texting

Traditional Media (Radio/TV/Cable) - PAIDMailing Home

F
4

DataBase Marketing -Email/SM ID Match All

TRANSFER PROGRAM: January 15 - April 15

DataBase Marketing -Email/SM ID Match OPTIONAL

Email/Texting 
Sp
3

Digital (Social Media, Geofencing, Retargeting, YouTube) 

Outdoor Transit Ads - (OPTIONAL)

                                                                                             TRADITIONAL & DUAL ENROLL/PARENTS: October 1, 2021 - FALL 2022

Social Media/Email

Digital (Social Media, Geofencing, Retargeting, YouTube) 

Mailing Home Mailing Home

DataBase Marketing-Email/SM ID Match All

F 
1

Mailing Home

Traditional Media (Radio/TV/Cable) - PAID

                                 DIVERSE FOCUS: October 1 - January 10

Digital (Social Media, Geofencing, Retargeting, YouTube) 

W
2

DataBase Marketing -Email/SM ID Match All

DIVERSE FOCUS: January 15 - April 15

Digital (Social Media, Geofencing, Retargeting, YouTube) 

DataBase Marketing -Email/SM ID Match OPTIONAL

Email/Texting

Sp
4

DIVERSE FOCUS:  April 15 - September 15

Digital (Social Media, Geofencing, Retargeting, YouTube) 

DataBase Marketing -Email/SM ID Match OPTIONAL

Email/Texting 

F
7

                                 STOP OUTS: November 1 - Fall 2023

Digital (Social Media, Geofencing, Retargeting, YouTube) 
F
2

DataBase Marketing -Email/SM ID Match All

LOW ENROLLMENT PROG.: As Needed

Digital (Facebook & YouTube) 

LOW ENROLLMENT PROGRAMS: As Needed

Digital (Facebook & YouTube) 

Current Student 
(Retention)

Current Student 
(Retention)

Retain 
Recover

**

Independence Day

Budget Distribution Spring: 20% of the Budget Fall: 30% 2022
Summer:  10%

University Students Current Student 
(Retention)**

W
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Fall: 20% 2023

Sp
5

F
7

**Please Note: The sections above are left blank intentionally as the colleges should have these audiences captured in their individual marketing plans. The following 
audiences would be specific to the individual colleges: Current Student, University Student, Applied Not Registered, Inquiry Not Applied, Feeder Programs.
During these phases, colleges should use their CRMs, other databases and local lists to retain and recover students and convert applicants into enrollments. 

NOTES: 


